SYLLABUS: Social Media Algorithms
General Information
	Course Title
	Social Media Algorithms

	Course Time Frame
	 2 hours

	Course Duration
	1- semester

	Instructor Information
	Name: Nadia Shiyyab
Email: nadia.al.shiyyab@gmail.com
Mobile: +962 - 795245053
Available Time:



Course Description
This course covers the way that the social networks are working and affect us; Algorithms. This course uses Media Literacy concepts and drawing on a variety of media theories, s.a: political economy, the critical cultural theory and uses and gratifications theory. Students will be assigned two main projects; a letreture-review seminar paper about any topic related to the course as individuals and creating & managing a new campaign on any social media platform in-groups. The course will address themes related to the the establishment of the internet (web1, web2) till reaching the nowadays social network, the development & changes on socities after social media, algorithms analysis on most social media platforms, social media platforms bias, digital captilism, & social media accounts’ management.  The course is meant for who have little knowledge about social media.
Teaching Methods
1. Active learning methods: students will have icebreak excersise related to digital & communication skills. Also the gamification will be used for the algorithms topic. In-groups practical exercises will be there for the managements of social media accounts lecture.
2. Research Methods: students will do simple pre-research papers for some subjects and theories. 
3. Critical inquiry methods: students will conduct critical analysis of various content & posts on social media and multimedia works using various media studies theories and approaches;
4. Experiential methods: this course will use the lecture-discussion-creation method. Students are always encouraged to ask questions, lead discussions.
5. Project-based method: students will asked to do campaign on social media.


Course Learning Outcomes
After the completion of this course, students will be able to:
1. Identify the history of the social networks with clear timeline.
2. Identify basic terms and concepts about social media & its related phenomenons.
3. How the social media algorithms work.
4. Identify the potential coming technologies.
5. Know some major theories related to social media.
6. Identify the cover that social media companies’ owners staies behind “digital Capitalism”. 
7. Identify the students roles to release themselves from social media echo chambers.
Course Schedule & Themes
	Week #
	Themes
	Subtitles
	

	1
	The Internet Story
	· Introduction to class
· What is the internet?
· Web 1.0
· 
	Answer a questionaire + discussion + assign a Pre-readings (watch related-videos from thekatna.gov.jo)

	2
	The Social Media
	· The 1st social media platform
· Web 2.0
· Assignment #1: social media platform timeline
	Excercises (games)

	3
	Advanced Concepts: Positive Perspective

	· Social Media & Democracy
· The wisdom of the crowd
· Empowernment of marginalized people
· 
	Pre-readings (watch related-videos from thekatna.gov.jo)

	4
	Advanced Concepts: Negative Perspective
	· Information Overload
· Privacy & Digital Security
· Electronic addiction
	Hacking tools on S.M + watch videos followed by discussion

	5
	(Mid-term): Discussions & critics the research paper 
	
	

	6
	Management Social Media Accounts
	· How to create accounts (Pages/Groups).
· How to write a content ( as a journalist &/OR a citizen).
	Practical excercises

	7
	Algorithms
	· What are algorithms
· Why algorithms are exist
· Facebook algorithms
· Pre-assignment #2: Real Examples of Hashtags affected by algorithms.
	· 

	8
	Algorithms Analysis on other social networks
	· Instagram algorithms
· Twitter algorithms
· Linkedin algorithms
	Research tools on S.M 

	9
	How to deal with algorithms
	· Why algorithms are controversial
· How to avoid algorithms
	Practical exercise (groups in chambers talking on limited issues)

	10
	Ethics and Legislations on Social media
	
	Kahoot site for real cases – rules on S.M + discussions

	11
	The future of social networks & future technologies
	· Web 3.0
· Virtual reality
· Digital capitilasim
	Discussion with an expert

	12
	Project (Final Exam)
	
	

	
	Continue - Project
	
	

	
	
	
	

	
	
	
	



Assignments & Course Grade Distribution
	
	
	

	Assignment #1
	15 grades
	Week 2

	Pre-assignment #2
	15 grades
	Week 5

	Mid-Exam
	20 grades
	Week 7

	Discussions + prereadings
	10 grades
	

	Preparation on-time
	5 grades
	

	Final Exam
	35 grades
	Week 12 & 13

	Total
	100 grades
	







Rubrics
	
	Assignment
	

	1
	Select one social media platform & prepare a timeline since its creation till now, including # of users updates, development, owner, type,..
	Hisory (20% grade)
Updates # Users (25% grade)
Owner (10% grade)
Present in multimedia form/historical (15% grade)
Credibility data resources (30% grade) 

	2
	Analyzing real example of one or two Hashtags had been affected by algorithms.
	Choose the hashtag (30% grade)
Analyzing results (70% grade)

	3
	Letreture research paper about any ( +- ) phenomena/concept on social media.
	Credibility data resources (30% grade)


	4
	Project: Design a campaign on social media for an issue & publish it on social media using pre-prepared stategy using algorithms.
	Design hashtag name (20% grade)
Outputs of boosts (30% grades)
Publishing strategy (20% grades)
Algorithms technique (30% grades)

	
	
	




Readings
1) السوداني، حسن و المنصور، محمد ( 2016)، "كتاب شبكات التواصل الاجتماعي وتأثيرها على جمهور المتلقين"، مركز الكتاب الأكاديمي
2) الطويسي، باسم، (2018)، دليل محو الأمية الإخبارية، عمَان، معهد الإعلام الأردني.
3) الحكيم، فواز منصور (2011)، سوسيولوجيا الإعلام الجماهيري، عمان - لأردن دار أسامة للنشر والتوزيع.
4) موقع قناة الجزيرة، (2013)، دراسة: شبكات التواصل تنمي المشاركة السياسية
5) خليفة، إيهاب، (2016)، حروب مواقع التواصل الاجتماعي، ط(1)، القاهرة: العربي للنشر والتوزيع. 
6) البوابة الإلكترونية للتربية الإعلامية - ثقتنا، (2020)، فهم شبكات التواصل الاجتماعي


[bookmark: _GoBack]
